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Website Content

m Online Content Educates your Audience
m Online Content Fuels your SEO

m Online Content Feeds your Social Media
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HELLO!
I am Joanne O’Brien
I am a Sales & Marketing Trainer since 2016

You can contact me at joanne@dcmlearning.ie



— Creating Content That Works

Today let’s look at ....

Being Online



Why Be Online?
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How Digital Readers Differ
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Keywords




Keywords
GCALITY |

iy

ore specific terms get quality visitors

Popular words get lots of queries
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Your Message

ique?
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What can you do for ME:

t
What’s in it for me?
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hat is uni
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Writing for the Web

What is blogging:
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Keywords
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rite what they want to read

What you should aim for:
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rite what they want to read

What you should aim for:
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Blogging Structure

Spell check, Grammar, Proof reading

Lead people to your business with:
Decid
Topics: What will you write about, what is current

interesting.
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Blogging Structure

Lead people to your business with:
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kills for the existing blogger

Switch off the phone, set aside time and just
do it:

Plan, Draft, Edit, Format

Be conversational. Ask questions/answer them
Use more interesting words and phrases
Outline what you are going to say in advance

Think about mini stories within your blog

9

ive simple examples of complex ideas




ial media:
to your website
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Sharing your blog
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@ Questions

=

m How many words per blog or webpage?

m Where can I get keyword inspiration?

m \What about customers at different stages of the
buying cycle?

m Where can I share my content?

m \What about outsourcing the creation of content?
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find me at

joanne@dcmlearni
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Any questions?

You can

THANKS!
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